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As a teacher I learned to be generous with and
supportive of students.

A.C.T.: What is your art marketing strategy? What
promotional materials and actions do you use most
often?

I view where I sell my work as a portfolio approach.
That is, I don't have all my eggs in one basket. I am
clear on my audience and seek out opportunities to
get my work in front of them. I find venues and
times to exhibit that fit with my lifestyle. I sell
mostly originals, some giclées and cards. I also
license my images for home décor products.

I work with a few galleries, hold an annual studio
show, one woman or group shows that I coordinate,
public venues like Callaway gardens, churches, do
commissions etc..

My website is definitely an invaluable tool for
communicating with people and having my art
visible. It doesn't mean I get lots of requests for my
art just by having it, but it helps build opportunities.
It's a virtual brochure so people can get an
immediate experience of my work.

A woman was searching for a
particular kind of flower to use for
her needlepoint company. She
found it on my web site and we
worked out a licensing
arrangement.

I don't do anything fancy. I use a

business card, website and e-mails.

I have an extensive mailing list
with different categories for people who are
interested in my various art activities and teaching.
For major shows, I send out press releases,
postcards and email announcements to my mailing
list.

I am learning how social media, blogs etc. can help
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gain exposure for my art without a major time and
energy drain.

Every artist needs a marketing strategy. Decide
what you work is about and what you love. Consider
who might be interested in your work. Then set
about finding them. Don't get side tracked by events
or venues that don't relate to your work and your
audience.

A.C.T.: What changes have you experienced in the
art market and how have you navigated them? What
lessons have you learned?

Art is a luxury item so some people are holding off
larger purchases. The gallery business is more
challenging- not sure if it's the economy,
technology, different ways to go to market or all of
the above. I partner with galleries any way I can,
knowing they are under a lot of pressure. I do
demos', classes, send announcements to my mailing
list and other things that generate traffic and
income.

If business is a little slow, it's a good time to work
on your art and business skills. My classes were
busier last year.

A.C.T.: What legal measures do you take to protect
your work?

I have a clause in my invoices to customers letting
them know that I retain the rights to use the image.
I have specific contracts for specific images with

licensing partners.

A.C.T.: What advice would you pass on to artists
who want to succeed in any economy?

Be true to yourself, what you want to create and
what gives you joy. Live a life that you love and

express yourself in the world.

Set goals and work towards them. Get coaching



http://www.artistcareertraining.com/licensing-manufacturers
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from others who are more experienced and
qualified. Look for mentors. Find people who are
successful and see what they are doing. Be with
other artists so you know what to expect and have
others to bounce ideas.

Keep a positive attitude and long-term perspective.
Being rejected by one show or one gallery is not the
end of the world in the scheme of a long-term
career. This is your passion (not just a job - there's
a lot easier ways to make a living) - so keep at it no
matter what. Avoid naysayers and negative people.
Find people who support you and be around "can
do", positive people who will cheer you on.

An art career is a marathon not a sprint. There is no
linear path, like being a lawyer. There are many
ways to create an art business. If one doesn't work,
there are other ways to go.

In the words of Winston Churchill "Never, never,
never give up". And in the words of Henry Ford "If
you think you can or you think you can't, you're
right".

A.C.T.: How do you recommend that artists develop
their careers?

In partnership with A.C.T.*, I have been able to
share both my business and art experience to help
other artists make a better living making art.

We share a mission to eradicate the myth of the
starving artist and to empower artists to be clear
about economic reality and how take charge of your
financial health. "Making Money as an Artist: Taking
Charge of Your Bottom Line" will help you uncover
blind spots where your history with money may be
limiting you today, get clear on your actual financial
results and guide you in developing a realistic plan
to achieve your financial goals. The end result is that
you make more money and keep more money.

I entered 65 shows and learned a lot in the process.



http://www.artbusinesslibrary.com/making-money-as-an-artist
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To help artists avoid wasting time, money and
energy entering juried shows that are just not right
and use ways to assess and approach shows to get
results we created "The Ins and Quts of Juried
Shows". Learn how the jurying process works from
someone who's been on both sides of the fence -
entering and running juried shows.

P.S. If you want to know "Five Things Artists Should
Consider Before Deciding to License Your Art", join me and
Tara Reed on Wednesday, March 10th at 4:00 p.m. Pacific.
Click here to register.

* FTC Disclosure: When we find artists like Pat Fiorello who have deep, proven
experience in a topic that will help you make a better living making art, we
put them front and center. When these fine folks offer services and products
that are first class, sometimes we agree to help each other get the word out
to you with an "affiliate" arrangement, which means that we will earn a small
commission for referring you to their resources. Those are marked with an
asterisk.
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